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We are happy and proud to present 
our very first Impact Report. 
Our work is focused on generating 
BEAUTY and now, as a 
Benefit Corporation, we are even 
more strongly committed to doing so. 
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Towards the future
The last two years have been very challenging. The pandemic, and 
the uncertainty it brought with it, put us to the test – a test we were able 
to face with tenacity thanks to the values that guide us: improvement, 
passion, concrete action, reliability and respect. 

And it has been the difficulties of these years that have convinced us 
to become a Benefit Corporation. 

Benefit Corporations evolve the concept of company by giving them 
two  purposes: profitability on the one hand, and on the other, that of 
having a positive impact on persons, the environment and the local 
territory. The company takes on this second purpose voluntarily, with the 
aim of achieving objectives for the common good. By the common good 
we mean the achievement of one or more positive effects or the reduction 
of existing negative impacts on persons, communities, the environment 
and other stakeholders.

Becoming a Benefit Corporation takes us further 
along the direction we have followed for many 
years, and is a voluntary choice that strongly 
expresses what we have always been and want to 
promote in the future: persons, the wellbeing of our 
employees and clients. 
We aim to involve all our stakeholders in a shared 
culture of respect, continuous improvement and 
sustainable beauty, with the aim of creating a better 
world one small step at a time.

Ida Fuga CEO EMSIBETH Spa 
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“I have always been involved in the 
world of hair. It started with my mother, 
a hairdresser with her own salon: as a 
girl I spent hours and hours with her, 
seeing her hands transform the ladies 
she was working on. She was an excellent 
hairdresser, able to make the most of every 
kind of hair. But it didn’t stop there: the 
salon had the welcoming atmosphere of a 
living room, where the ladies exchanged 
advice and recipes and enjoyed my 
mother’s delicious pastries. It was a place 
full of harmony, brought to life by my 
mother’s passion for her work.”

This was the wonderful inspiration that led to the foundation, in 2001, 
of Emsibeth, the Made in Italy professional haircare cosmetics company, 
with the objective of transforming the hair salon into a place of beauty 
and wellness, which enhances the UNIQUE AND AUTHENTIC BEAUTY 
of every client thanks to the competency and passion of our staff, in full 
respect for the world around us.

Ida Fuga CEO EMSIBETH Spa

Who we are

4



The path towards 
sustainability

OUR STORY

Emsibeth Cosmetics is established 
to create a culture of wellness in 
hair salons by means of training and 
promoting unique, authentic beauty.

We launch Arpège Opera, a new 
division of Emsibeth Company 
products inspired by music.

Our commitment to sustainability takes 
concrete form with the relaunching 
of our top brand, Thermal, now with 
a more sustainable bio-based PE pack 
made with renewable materials. 

We relaunch our top colour, 
Cromakey-In Multibenefit with 
completely renewed packaging made 
from recycled and recyclable materials. 

Thermal is born: the first 
professional product line using Spa 
Water from the Terme di Giunone 
springs. We were the first 
in Europe to understand the 
enormous potential of this 
ingredient, which has been 
recognised by the Italian 
Ministry of Health for 
its beneficial properties.

Ethè, the Vegan Friendly brand, 
is launched to promote luxury 
not just as ostentation or 
conspicuous consumption, 
but rather as time well spent. 
Like the experience behind every 
expression of beauty.

We also launch MYSO, 
the vegan friendly shampoo bar, 
plastic free and with 100% 
recyclable packaging.

WE BECOME A BENEFIT 
CORPORATION – 
formal confirmation 
of our commitment 
to sustainability.
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Our values are defined by 
the choices we make every day. 
Being RELIABLE – guaranteeing 
effective solutions and answers. 
Keeping alive the PASSION 
that enables us to realise our 
company’s mission. Working in 
recognition of personal diversity 
and the environment around us – 
having RESPECT. Remembering 
that CONCRETE ACTION is 
the best way to achieve our goals. 
Never forgetting that performance 
demands continuous research 
and only CONTINUOUS 
IMPROVEMENT leads 
to excellence; we now represent 
4 brands that characterised 
by professionalism, global 
wellbeing and outstanding quality. 

Our values
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The process of becoming a Benefit Corporation has forced us to reflect 
on our vocation, the reason we exist. Our vocation has deep roots, and 
is directed towards the future. 

“We exist to generate beauty with respect for the 
unique qualities of every person. We aim to help 
others in a concrete manner and inspire them with 
our values, working towards a more sustainable, 
harmonious world.” 

Today, as a Benefit Corporation, we have formalised this vocation 
by setting out our objectives for the common good and including them 
in our corporate statute.  

THAT
THE BUSINESS

GENERATES

Beauty
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Emsibeth believes that the value of 
a company is generated by the value 
of its people, and to this end:

we commit to contributing to the 
growth and involvement of our 
staff in all company activities, with 
the aim of increasing their sense 
of belonging, sharing and protecting 
the company’s values, creating a 
harmonious workplace based on mutual 
respect, transparency and consistency, 
a place for passion, energy and freedom 
of thought, where talent can fully 
express personal potential. 



2022
UNDERTAKINGS

ACTIONS TARGETS
To introduce and encourage participation 

in activities relating to the wellbeing 
and health of our employees. 

To propose an activity that promotes 
the wellbeing and health of our employees.

To monitor the satisfaction and involvement of 
our employees by means of a questionnaire. 

To draw up and submit a questionnaire 
to our employees. 

To distribute a bonus to our employees. To increase the number of employees 
who receive a bonus to 75-99%. 

To institute a Code of Ethics that provides 
for policies and safeguards against 

discrimination and harassment with proper 
reporting mechanisms, processes and formal 

procedures resulting in disciplinary action, 
processes and procedures for resolving claims, 

a declaration of neutrality regarding our 
employees’ right to collective bargaining and 

freedom of association, and the prohibition of 
child, forced and bonded labour. 

To draw up a code of ethics relating 
to issues of relevance to Emsibeth by the end 
of the year. 

9



2

Emsibeth believes that the value 
of a company is generated by the value 
of its people, and to this end:

commits to take action aimed at 
professional and personal growth, 
including in-house and external talent 
scouting and talent coaching, thus 
generating a culture of professionalism 
and the urge to create an experience 
characterised by Beauty, Truth 
and the Good. 



ACTIONS TARGETS
To identify social and environmental 

performances and integrate them into 
the responsibilities of our managers. 

To formalise the environmental and social 
performance of our managers by drawing up 
the document. 

To initiate special training on the 
company’s social and environmental 

principles and practices for all employees. 

To hold 2 meetings a year to educate our 
employees about the company’s sustainability 
practices and actions. 
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Emsibeth recognises the importance 
of the social function and the positive 
role that companies can play in the 
in their communities, and to this end:

we commit to the creation of shared 
social, environmental and economic 
value by promoting the culture of aware, 
sustainable business, promoting 
local companies, including by means 
of synergistic collaborations, co-design, 
co-marketing and co-development 
with the objective of transferring ethical 
business practices. 



ACTIONS TARGETS
To initiate actions to collect 

information from our stakeholders 
(surveys, questionnaires, discussion groups, 

periodic meetings, etc.) 

To draw up a vendor questionnaire.  

To publish the annual statements 
on the website. 

Publication by the end of the year 
of the company’s financial statement and assets. 

To publish the identities of the company’s 
owners and the members of the Board 

of Directors on the website. 
Publication by the end of 2022.

To draw up a Code of Conduct 
for our vendors. 

To monitor client satisfaction and loyalty.

To launch the vendor analysis system 
to formulate the Code of Conduct.  

To draw up a questionnaire to assess the 
current level of client satisfaction and loyalty. 
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Emsibeth recognises the importance of 
the social function and the positive role 
that companies can play in the in their 
communities, and to this end:

we commit to implementing, supporting 
and promoting social activism projects 
to care for and include disadvantaged 
persons, by means of collaborations with 
local stakeholders, guided by shared 
objectives and mutual intent.



ACTIONS TARGETS

To participate in social initiatives 
(projects with associations, schools, etc.) 

Launch of the social inclusion project 
in collaboration with the organisation 
La Ronda della Carità (Verona). 
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Emsibeth recognises the need to 
progressively evolve its business model 
towards a carbon neutral economy, 
in line with European climate neutral 
objectives and national environmental 
transition objectives, and to this end:

we commit to developing advanced lines 
of products which minimise negative 
and maximise positive impacts for man 
and the environment, inspired by 
the principles of eco-sustainability 
and eco-design. 



ACTIONS TARGETS

To draw up a policy documenting 
the company’s environmental commitments 

To draw up a document formalising 
Emsibeth’s environmental commitments 
by the end of 2022 

To enact more environmentally sustainable 
procurement policies for inks, cleaning 

products, office supplies, etc. 

To monitor our current impacts 
and implement improvement actions.
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Emsibeth recognises the need to 
progressively evolve its business model 
towards a carbon neutral economy, 
in line with European climate neutral 
objectives and national environmental 
transition objectives, and to this end:

we commit to bettering the 
environmental performance 
of our facilities and those of 
our business partners to improve 
their environmental impact, 
functionality and habitability. 



ACTIONS TARGETS

To run an analysis of the value chain, 
including vendors, to identify risks 

and criticalities relating to the consumption 
of energy, GHG emissions, water 

consumption, production of hazardous waste 
and biodiversity issues. 

To launch the mapping of our vendors 
to enable analysis and identification of areas 
of impact of significance to Emsibeth.
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EVALUATION

of the impact
To measure the impact, we employ 

the external international standard B Impact Assessment (BIA). 

TOTAL 
SCORE

61.9

Governance 

Workforce 

Community 

Environment 

Clients 

12.7

14.2

21.6

11.5

1.7
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Emsibeth Official

We have been a Benefit Corporation for just a few months 
and our work is thus only starting, we certainly have much to learn 

but we are secure in the conviction that strength lies in unity! 

So, if you have any comments, opinions, or suggestions,
please send them to digital.marketing@emsibeth.it –

we really want to know what you think! 

Thank you.


